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Comparing the acceptance of the new label with the old label 
at the point of sale

VS.
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DOES THE ENERGY LABEL 
SUPPORT SALES OF HIGHLY 
EFFICIENT PRODUCTS?
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MDA4 GfK Panelmarket 23 Ctr. EU Jan-Dec 12

Sales Units %
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Already one fourth of appliances are labelled A+++ / A++.
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Germany leading in energy efficient appliances.

MDA4 GfK Panelmarket 23 Ctr. EU Jan 12-Dec 12

Sales Units %
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DID THE ENERGY CONSUMPTION
REDUCE THROUGH THE LABEL
INTRODUCTION?
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MDA4 (ECO) 10C WE* GfK Panelmarket Jan 05-Dec 05 - Jan 12-Dec 12

Eco Facts

PRJ 82721 - RG 1965109 - RP 9390314 - ID 260663994
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After the label introduction energy consumption could be 
reduced further. Even washing machines consume less 
despite higher capacities.
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Energy label is accepted by the consumer.

Energy consumption
decreased

Energy label supports growth 
throughout countries

Differences between markets
Overall consumers‘ preference

Models on offer
Subsidy programs

Prices
Price premium for high

efficient models
A models 10 years ago

same price
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IS THE NEW LABEL ALREADY OUT-
DATED?


