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INTRODUCTION 

GOALS 
 Considering the small sample and its geographical location the propose was to: 

o  Evaluate the visibility and credibility consumers and shop assistants assign to 
energy labelling 

o  Understand its usefulness and importance at the moment of purchase or sale 
of labelled products 

 Promotion of Come On Labels project 

 Dissemination of promotional material prepared within the project (bookmarks and 
pocket guidebook on energy labels) 

ACKNOWLEDGEMENTS  
This activity was integrated in a trainning programme promoted by AREANATejo – 
Regional Energy and Environment Agency from North Alentejo. 
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ACTIVITES 

Surveys performed in Portalegre:  

 5 shop assistant surveys 

 5 shops visited (electronic superstores and electric 
specialists)  

 30 consumers surveys (street interviews) 

 

 

Other activities carried out in shops: 

 20 pocket guidebooks on energy labels were delivered to 
shop assistants 

 100 bookmarks on energy labels to be delivered to the 
consumers 

 
Lisboa 

 
Portalegre 

Supported by: 

  

RESULTS – CONSUMERS SURVEY 

 1. Do you know the energy labels for home appliances? 

56%

20%

7%

17%

1

Sim, as antigas e as novas etiquetas

Sim, mas só as antigas etiquetas 

Não, nem sabia que existiam novas etiquetas

Não, nenhumas

Supported by: 

56%

20%

7%

17%

1

Yes, both the old and new labels

Yes, but only the old labels

No, I didn't know there were new labels

No, none of them
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 2. Why are energy labels useful? 

RESULTS – CONSUMERS SURVEY 

0%

3%

97%

2

Convencer os consumidores a comprar 
aparelhos mais caros

Não vejo nenhuma utilidade

Permitir que o consumidor compare aparelhos 
da mesma categoria, de acordo com o seu 
desempenho energético, entre outras 

características, e escolha o mais eficiente

Supported by: 

0% 3%

97%

2

To persuade consumers to buy expensive 
appliances

They are not useful

To allow consumers to compare appliances 
based of several criteria and choose the most 
efficient

  

 3. Do you think the information displayed on the labels is easily understood by shop 
assistants and consumers? 

87%

13%

3

Sim Não

RESULTS – CONSUMERS SURVEY 

Supported by: 

87%

13%

3

Yes No



15-01-2013 

4 

  

 4. Do you think the information displayed on the labels is accurate and checked by the 
national authorities? 

83%

17%

4

Sim Não

RESULTS – CONSUMERS SURVEY 

Supported by: 

87%

13%

3

Yes No

  

 5. Do you usually ask the shop assistants for information regarding the energy labels? 

30%

50%

20%

5

Sim

Às vezes

Nunca

RESULTS – CONSUMERS SURVEY 
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30%

50%

20%

5

Yes

Sometimes

Never
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 6. In your opinion, the consumer buys an A+++ appliance, even if more expensive, because: 

90%

7%
3%

6

Sabe que durante a utilização do aparelho irá 
poupar dinheiro e compensar o que pagou a mais

É uma questão de moda

Tem disponibilidade financeira mas a eficiência 
energética não é uma prioridade

RESULTS – CONSUMERS SURVEY 
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90%

7%
3%

6

They know the usage period will pay off the 
investment

It's trendy

They have enough budget althoug energy 
efficiency is not a priority

  

 7. When you buy a new appliance what are the criteria you consider the most? (5 is the more 
important and 1 is the less) 

0%

10%

20%

30%

40%

50%

60%

Preço Qualidade Marca Consumo energético 
ou classe energética7 + importante - importante

RESULTS – CONSUMERS SURVEY 
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0

2

4

6

8

10

12

14

16

Price Quality Brand Energy consumption or 
energy class7 + important - important
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 8. Do you usually compare the labels before buying an appliance? 

43%

40%

17%

8

Sim, sempre

Às vezes

Não

RESULTS – CONSUMERS SURVEY 

Supported by: 

43%

40%

17%

8

Yes, always

Sometimes

No

  

 9. In which type of shops do you usually buy your home appliances? 

64%

13%

0%

23%

0%

9

Grandes lojas de electrodomésticos 

Pequenas lojas de electrodomésticos

Lojas de cozinhas ou de mobiliário

Hipermercados / Grossistas self-service

Lojas on-line

RESULTS – CONSUMERS SURVEY 
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64%

13%

0%

23%

0%

9

Electronic superstore

Electric specialist

Kitchen studio / furniture stores

General hypermarkets / Cash and Carry

Internet stores
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 10. Grade your priority to the following parameters displayed on the energy labels when you 
are comparing appliances (1 less important / 5 more important) 

0%

5%

10%

15%

20%

25%

30%

35%

40%

45%

50%

Ruído Classe de eficiência 
energética

Volume de frio e 
congelação

Consumo de energia 
anual

10 Aparelhos de refrigeração + importante - importante

RESULTS – CONSUMERS SURVEY 
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0%

5%

10%

15%

20%

25%

30%

35%

40%

45%

50%

Noise Energy efficiency class Storage volumes Annual energy 
consumption

+ important - important

Cold appliances 

TV set 

0%

5%

10%

15%

20%

25%

30%

35%

40%

45%

50%

Visivel screen 
diagonal

Energy efficiency 
class

On-mode power 
consumption

Annual energy 
consumption

Switch off button 
availability

10 TV set + important - important

0%

5%

10%

15%

20%

25%

30%

35%

40%

45%

50%

Visivel screen 
diagonal

Energy efficiency 
class

On-mode power 
consumption

Annual energy 
consumption

Switch off button 
availability

10 TV set + important - important

0%

5%

10%

15%

20%

25%

30%

35%

40%

45%

50%

Visivel screen 
diagonal

Energy efficiency 
class

On-mode power 
consumption

Annual energy 
consumption

Switch off button 
availability

10 TV set + important - important

0%

5%

10%

15%

20%

25%

30%

35%

40%

45%

50%

Visible screen 
diagonal

Energy efficiency 
class

On-mode power 
consumption

Annual energy 
consumption

Switch off button 
availability

10 TV set + important - important

  

 10. Grade your priority to the following parameters displayed on the energy labels when you 
are comparing appliances (1 less important / 5 more important) 

0%
5%

10%
15%
20%
25%
30%
35%
40%
45%
50%

Ruído Classe de 
eficiência 

energética

Consumo anual 
de água

Consumo 
energético 

anual

Classe de 
eficiência de 

centrifugação

Capacidade de 
carga

10 Máquinas de lavar roupa + importante - importante

0%

5%

10%

15%

20%

25%

30%

35%

40%

45%

50%

Ruído Classe de 
eficiência 

energética

Consumo anual 
de água

Consumo 
energético 

anual

Classe de 
eficiência de 

secagem

Número de 
talheres

10 Máquinas de lavar louça + importante - importante
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Washing machines 

Dishwashers 

0%

5%

10%

15%

20%

25%

30%

35%

40%

45%

50%

Visivel screen 
diagonal

Energy efficiency 
class

On-mode power 
consumption

Annual energy 
consumption

Switch off button 
availability

10 TV set + important - important

0%
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10%

15%
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25%

30%

35%

40%

45%

50%

Visivel screen 
diagonal

Energy efficiency 
class

On-mode power 
consumption

Annual energy 
consumption

Switch off button 
availability

10 TV set + important - important

0%
5%

10%
15%
20%
25%
30%
35%
40%
45%
50%

Noise Energy 
efficiency class

Annual water 
consumption

Annual energy 
consumption

Spin-drying 
efficiency class

Capacity

10 Washing machines + important - important
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10%

15%

20%

25%

30%

35%

40%

45%

50%

Noise Energy 
efficiency class

Annual water 
consumption

Annual energy 
consumption

Drying 
efficiency class

Capacity

10 Dishwashers + important - important
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CONCLUSIONS 

Consumers: 

  The energy labels (old and new) are known to the majority of the respondents, although 17% (5 
consumers) were not aware of its existence. 

 Most of the respondents compare the labels and ask the shop assistants for information. They 
shop for home appliances, mainly, in electronic superstores and general hypermarkets. 

 Almost all of them state labels are useful to choose a new product, easy to understand and 
consider reliable the information displayed (because controlled by national authorities). 

 Although the majority of the respondents recognise that upper energy class products pay off their 
higher purchase price, this criteria is the least considered as “more important” when buying a 
new appliance. The “more important” is the brand and the “less important” is the quality. 

 Considering the contents of each new energy label, most of the respondents pointed out energy 
class as the “most important” and noise as the “less important”. Annual electricity and water 
consumption are never considered among the “more important” (except for water consumption 
in dishwashers). Note: The last two parameters are, generally, directly related to the appliance 
size whereas the energy class determination benefits, some times, the bigger appliances. 

Supported by: 

CONCLUSIONS 

Shop assistants (no graphs were created because the sample was too small): 

 They know the energy labels (new and old), which are generally given by the supplier and they 
know how to display them on the appliances and what information should be made available in 
promotional materials. One shop assistant was not aware of the new energy labels (Note: 
probably because he deals, mainly, with appliances not for domestic use). 

 Basically all agree about the energy label usefulness and consider reliable the information 
displayed (because controlled by national authorities). They say consumers sometimes find 
difficult to understand the labels (especially the old ones) but they are able to enlighten them. 

 Although most of them recognise that consumers know the upper energy class products allow 
higher energy savings they state the consumer choose a new appliance, mainly, based upon the 
price criteria.  

 They ask for more consumer awareness campaigns. 
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